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A t the recently held
Times Business
Awards, SUNVIK

TMT was declared “The True
and Most Reliable TMT
Brand” of 2020.

Receiving the award for Sun-
vik on behalf of all the stake
holders, Vivek Kejriwal, CMD,
Sunvik Steels Private Limited
and the TRUE inspiration be-
hind the organization’s success,

thanked the organizers, not
only for recognizing and trust-
ing their brand, but also for

thinking outside the box
and organizing a cere-

mony that will be
r e m e m -

bered for a long
time to come. He also took the oppor-
tunity to thank the consumers who in-

directly voted for Sunvik’s victory by
placing their trust in the brand.

Sunvik Steels Private Limited, an in-
tegrated steel plant located near Ben-

galuru was established in the year 2003.
Spread across an area of 50 acres, Sunvik

has the capacity to produce 1, 75, 000
metric tons of steel annually. Sunvik’s
brand spirit focuses on delivering the

TRUE TMT, lending the Inner Strength
needed to build a strong future.

The Uniqueness of Sunvik as a
brand is that, it is a truly environment
conscious entity both in words and ac-
tion. Every operational process un-

dertaken at the plant focuses on reducing
the carbon footprint to the highest degree
possible by employing green initiatives.

Sunvik Steels has invested more than
50 crores to set up a Wasted Heat Recov-
ery Captive Power Plant of 10 MW to re-
duce the emission of Green House Gas-
es. This Captive Power Plant generates
energy by running on coal and waste
gases only. This eco-friendly step has
helped Sunvik reduce power con-
sumption and cost considerably.

Realizing that solid waste was a
grave concern to the goodwill of the
planet, Sunvik started making effi-
cient use of the solid waste output at

the plant. So, the fly ash, coal ash
and steel slag generated from both

steel and captive power plant is
utilized to make fly ash bricks.

This idea has not only taken
care of the impact of solid waste

on the environment but has also
become the source of employ-
ment generation for the local pop-
ulation. These steps have helped
Sunvik achieve the status of the
maiden Zero Solid Waste Dis-
posal steel manufacturing plant
in South India.

Sunvik’s actions towards
creating a positive impact on
the environment doesn’t end
here, they are conscien-
tiously looking for ways to
evolve into a greener busi-
ness model. Their next goal
is to utilize the solar ener-
gy and achieve maximum
power efficiency.

Sunvik’s “vocal for lo-
cal” approach, both in
their marketing and ad-
ministrative segments,
has helped them gain
much popularity and re-
spect in the market.
Their strong work-force
is led by a truly vi-
sionary leader, who
makes sure their po-
tential is showcased
and appreciated to
the highest level.

Sunvik epito-
mizes quality in
every action under-

taken bythem.

Sunvik emerges as ‘The True and
Most Reliable TMT Brand’ at the
Times Business Awards 2020B orn out of a desire to provide people with fresh,

lip-smacking and wholesome milk and
milk products, Happy Milk is a truly or-

ganic brand that promises nourishment in its
truest form. Starting its first delivery in
December, 2017, the company aims to go
back to our roots and recreate a
healthier everyday life with au-
thentic, organic and healthful
products.

Located near Tumkur district,
the 30 acres Happy Milk Farm is
home to 900 HF cows. Using
Israeli Know-How and state of the
art German Technology for pro-
cessing products, the brand has a
project plan for 1500 cows. With
minimal or no human interfer-
ence, the company promises to
deliver quality milk and milk
products following the farm to
fork model. Hence, Happy Milk
actively strives to emerge a
trusted name for truly organic
dairy products in the country.

Happy Milk has received certification from
bodies like HACCP, FSSAI, ISO, Aditi and NPOP
Standards. The products spell innovation and cre-
ativity as they are aesthetically stored in mud pots
or hand carved glass bottles. The brand philosophy
aims to take consumers back to their roots but with a
twist. The inventive and crafty packaging of products
is visually appealing and scientifically proven.

While re-
searching the nu-
ances of milk
and milk prod-
ucts, the team at
Happy Milk
found that there
was a need for or-
ganic farm fresh
milk in the mar-
ket. Hence the innovative
idea of Happy Milk was
born. The products have
received an overwhelming

response in the market.
Happy Milk has launched 32 prod-

ucts in the market, including
various variants of milk, both

pasteurized and non-pasteurized,
curd, paneer, ghee, butter, misthi doi,

& cheese, with cheese being every
client’s favorite and a best seller for the

brand. The company is set to add more
products to its portfolio in the coming
months. Happy Milk also has a 1200 m3
Bio- Gas plant which uses Cow dung,
Organic waste etc. to run a 125Kw gener-
ator. The electricity generated is used to
power the milk processing plant, there-
fore ensuring an environmentally self-

sustaining set up with
no waste disposal.

Happy Milk be-
lieves that everyone
should have easy

access to one of the
most nourishing foods

that exists in its truest form, di-
rect from cow. The brand works to-

wards ensuring everyone’s diet and
lifestyle is authentic, organic and nutritious

with Happy Milk because - Real Milk,
Matters!

Happy Milk is a brand to reckon with and a
household name in Bengaluru. Bangaloreans are
proud to buy and savor the products and the compa-
ny is committed to provide a never before experi-
ence with its offerings and upcoming innovations.
Apart from establishing itself as one of the most

Preferred and Trusted Brand for Organic Milk
& Dairy Products, Happy Milk is proud to ex-

tend its presence to Delhi-NCR, Mumbai,
Pune, Hyderabad, etc within just 3 years of
inception.

For further information,
login to http://www.happymilk.in/ 

Ushering Happiness With
A Healthier Lifestyle

BSCPL - Building Lifelines Of Nations

Bollineni Bion,
Hyderabad

P romoted by Sri Bollineni
Krishnaiah and his fami-
ly, BSCPL Infrastructure

Ltd., formerly known as B.Seena-
iah & Company (Projects) is an in-
frastructure development com-
pany with over four decades of
expertise.The enterprise has been
a pioneer in the execution of road
projects, irrigation projects and
has recently diversified into real
estate and hydro power plants.

This ISO 9001:2015 certified
company is dedicated to adhere
to ethical building and delivering
practices and is known for some
of the most successful and stur-
dy real estate projects in south India and
Dubai.BSCPL  has executed several pres-
tigious projects across India and abroad
including Afghanistan & Bangladesh,
sometimes under adverse conditions.The
identity of these projects is associated
with superior quality, longevity and fi-
nesse in every sense.BSCPL has become
trusted partners for a lot of public and
private enterprises working in the de-
velopment of international- quality real
estate projects. It has also expanded its
presence overseas in Dubai under the In-
frastructure Umbrella.Some of the most
prominent projects delivered by BSCPL
in the recent times include Maharashtra
Samruddhi Mahamarg; New Embank-
ment Kuthighat-Bagrov,Mahananda Left
Embankment, Widening and strength-
ening of Samarlakota - Rajanagaram
road; Infrastructure development works
(Phase I) at
A M T Z ,
Visakhap-
atnam and
Flyover be-
tween Balana-
gar X Road to
Narsapur X
Road, Hyder-
abad. The
establishment

takes pride in upholding excellence and
perfection in all its projects.

THE MARVELLOUS HISTORY
BSCPL had begun its striking journey
in the year 1972 with the completion of
an ambitious and big-budget project for
the Indian National High-
ways, the challenging and ex-
acting specifications of which
were meticulously met by the
team with a future-oriented
approach. In the following
decades, the company grew
from strength to strength leav-
ing the stamp of quality in
works executed by them in-
cluding ADB & WB aided ma-
jor road projects in the coun-
try. In 1998, the Firm was con-
verted into a closely held Public Limited
Company. Further, it diversified by set-
ting up a Hospital division. Today it has

approximately 3500 beds up
and running and has

backward integration with a
Medical College and Nursing In-
stitute. Then the Company
launched its Real Estate Divi-
sion in 3 major cities, Bengalu-
ru, Chennai & Hyderabad and
also ventured into  Dubai.

DRIVEN BY VISIONARIES
The major part of the success
of BSCPL has been managed by
its visionary team and leaders
who have succeeded in creating
and nurturing a dedicated,high-
ly motivated organization con-
sisting of high caliber techni-
cal, finance and management

experts. The team is constantly inno-
vating,attracting new investors,and forg-
ing novel partnerships with the public
as well as private entities.

It maintains complete transparency
in all its transactions with customers,
employees,and business associates.Even

after a successful run of
decades, the company still puts
its energy into ensuring that it
remains a system- driven or-
ganization that follows ethical
practices to ensure the best cor-
porate governance. Good cus-
tomer service remains funda-
mental to all its business
processes and well laid-down
standards ensure the delight of
consumers even during the
post-buying tenure.
For more details, contact:

RENATA, Chennai
CMDA No. 20/2014, dtd.11.7.2014

Phone : 8144100890

BION, Hyderabad
RERA No. P02400000967

Phone : 9148637252

www.bscplre.com

Bollineni Renata, Chennai

T he Embassy Group is one of the
leading Indian real estate develop-
er with expertise across various

verticals. The brand’s future-thinking
ability and technical expertise is a key dif-
ferentiator in an otherwise crowded space.

Innovation and design have always been
at the forefront of their endeavours and
have helped in providing their customers
with a futuristic, enjoyable and elevating
experience.

In the wake of the COVID-19 global
pandemic, the company quickly adapted
while prioritising the health and
wellbeing of their stakeholders as always.
Through a series of impactful and
insightful integrated campaigns,
digital communications, virtual
property tours and regular
online accessibility, the Group
stayed true to their values.

A glimpse into the
insights and thought
process behind their
campaigns throws light on
how they sailed through the pandemic and
emerged ready for the new normal-  
●●  CORPORATE CAMPAIGN: Through
social media and CSR initiatives,the brand
remained available,supportive,empathetic
and sensitive.
●●  HERE FOR YOU CAMPAIGN: The
campaign addressed the pandemic by gen-
erating awareness and promoting safety
measures,all while reassuring consumers
and stakeholders of a bright future and
seamless integration to the new normal.
●●  THE PRIDE CAMPAIGN: Due to the
pandemic, the community couldn’t walk
out on the streets to celebrate, and we did
not want to stop that experience from
thriving. A microsite was created to

recreate the experience online.
●●  WE STAND BY YOU CAMPAIGN:
This campaign focused on Health &
Safety measures such as regular
sanitization,deployment of crisis response
teams, health & temperature screenings
across 90 facilities and also handed out
safety equipment to support staff to
ensure their health and safety at work.
Along with all these measures, regular
updates with the community and
personal guidelines and collaterals on
symptoms/response plans were executed.

A NEW WORLD CALLED
FOR A UNIQUE
COMMUNICATION STRATEGY
The Embassy Group mobilized their

digital platforms to engage in meaningful
conversations with their audience. Each
of their campaigns saw a consistent
increase in the success metrics mapped to
awareness and engagement with an
overall reach at 91.4+ lakh and total
impressions at 66+ lakh.

All in all, the new normal was never
new for Embassy, they’ve always been
future-ready.

For more details, contact:
Phone: 080 – 47222222

Embassy GolfLinks,
Business Park, Royal Oaks,

Off Intermediate Ring Road,
Bengaluru–560 071.

Website: embassyindia.com

Embassy Springs
Customer Handover

FUTURE READY SOLUTIONS
AMIDST THE PANDEMIC
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For more details, visit:
https://www.sunviksteels.com/


